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WHAT SOCIAL MEDIA PLATFORMS ARE RIGHT FOR OUR BUSINESS 

OVERVIEW 
 
Unless you’re a large corporation then you usually only have 

time to manage 3 social media platforms. The question is; 

which ones? 

The main ones to consider are: 

 Google My Business 

 LinkedIn 

 Facebook 

Twitter 

 Instagram (& Pinterest) 

 Snapchat 

For the purpose of this white paper we are only talking about 

the free platforms, not paid, and what platforms to create  

profiles on at to add content to on a regular basis. 
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WHAT SOCIAL MEDIA PLATFORMS ARE RIGHT FOR OUR BUSINESS 

TWITTER 
 
So let’s start with Twitter. 

Unless you’re a musical 

band, celebrity, politician, or 

somebody who has  

something meaningful to say 

on a daily basis then forget 

Twitter as a social media 

platform. If you are one of 

the above then Twitter will probably be your main  platform. 

 
INSTAGRAM/PINTEREST/SNAPCHAT 
 
Unless you’re a sports team, flower shop, celebrity, retailer or 

somebody who has a lot of photo or video content to share 

then these are probably not the right platforms for you. If you 

have a lot of image content to share then go ahead and put 

them up on Instagram and Pinterest. If you are targeting a 

younger market and can create stories around your product 

and services then Snapchat is the way to go. 
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WHAT SOCIAL MEDIA PLATFORMS ARE RIGHT FOR OUR BUSINESS 

HOW MANY PLATFORMS 
 
Unless you are a large corporation and have a team of social 

media experts then you should consider only creating 3 social 

media profiles and populating content on those 3 profiles. Any 

more and the task may become too onerous and time  

consuming resulting in stale content and poorly managed  

profiles. 

 
BUSINESS TO BUSINESS (B2B)  
 

So let’s say you are a photocopier dealer, computer store, 

manufacturer or any organization that makes a living selling to 

businesses or government and you don’t have a great deal of 

imagining to share or content to tweet then the platforms for 

you in order of importance are: 

 Google My Business 

 LinkedIn 

 Facebook 



Page 5 

 

WHAT SOCIAL MEDIA PLATFORMS ARE RIGHT FOR OUR BUSINESS 

GOOGLE MY BUSINESS 

A properly managed Google My Business profile is critical to 

the on-line success of any business. This whitepaper won’t get 

into the details of creating and managing your profile as we’re 

really only dealing with the ones that you should manage. 

Google My Business used to be just a place to tell Google 

about your business. Social media content was managed by 

Google+. On April 2nd, 2019 Google is shutting down  

Google + and now Posts, Insights, Messaging, Photos , Reviews 

etc. will be performed on Google My Business. I encourage 

any business to create as much meaningful content as possible 

on Google My Business because, hey, it’s Google. This will also 

greatly enhance your business presence on Google Search. 
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WHAT SOCIAL MEDIA PLATFORMS ARE RIGHT FOR OUR BUSINESS 

BUSINESS TO CONSUMER (B2C) 

So the first two platforms for Business to Consumer marketing 

are obvious: 

 Google My Business 

 Facebook 

The 3rd platform really depends upon the type of business 

that you have the choices would be: 

 

Twitter 

Instagram 

Pinterst 

Snapchat 

 

Take a couple of hours and play around with each of these 

platforms to decide which one is right for you. 
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WHAT SOCIAL MEDIA PLATFORMS ARE RIGHT FOR OUR BUSINESS 

CONSULTANTS 
 

It may be worth some cost to retain the services of a  

professional to show you the right platforms for your business 

and guide you though the initial setup.  

 

CONCLUSION  
 

A proper social media profile is critical to the success of any 

business today whatever the size. Let Didemus Consulting 

guide you through the process. 

 

 

 

 

 

 

 

 

 

 

 

 
 For more information please contact: 
 
 Marc Didemus 
 Didemus Consulting 
 
 Phone: 1-613-539-3176 
 
 Email: marc@didemusconsulting.com 
 
 Website: www.didemusconsulting.com 
 
  


